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U.S. healthcare a target-rich environment for analytics
The U.S. healthcare system might be the mother of all money pits, wasting $750 billion a year
according to a recent report from the prestigious Institute of Medicine (see following item). The
report put a dollar figure on the costly inefficiencies in a massive, complex system that is slowly
dying as we know it, crushed under its own bloated weight.
In terms of wasted money, the report points to the usual suspects (with some money overlap):
unnecessary services ($210 billion a year), excess administrative costs ($190 billion), inefficient
delivery of care ($130 billion), inflated prices ($105 billion), fraud ($75 billion) and prevention
failures ($55 billion). As we noted in an article in a special issue of Analytics on healthcare earlier
this year, all of these problems present target-rich environments for analytics intervention.
In the Analytics article, we wrote that "no matter who wins the White House this year, the U.S.
healthcare system will be reformed, and more likely transformed, in the near future, and analytics
is certain to play a leading role in that transformation. In fact, reform is already well underway,
driven by increased competition within the healthcare industry, the trend toward 'accountable
care' and the realization that spiraling costs make the current system unsustainable."
— Peter Horner, editor, Analytics Magazine

Report: Transformation of health system needed to
improve care and reduce costs
America's health care system has become too complex and costly to continue business as usual,
says a new report from the Institute of Medicine. Inefficiencies, an overwhelming amount of data,
and other economic and quality barriers hinder progress in improving health and threaten the
nation's economic stability and global competitiveness, the report says. However, the knowledge
and tools exist to put the health system on the right course to achieve continuous improvement
and better quality care at lower cost, added the committee that wrote the report. Read more.

The future of data and analytics
"From well-connected computers, social networks, mobile shoppers and the digitization of our
lives to the ability to put sensors into and onto just about anything, we have a tidal wave of data.
Mobile connectivity itself is driving a significant change in how we think about data. When a
customer "showrooms" 
PC to purchase an item for after-work pickup at a local retailer 
offline start to blur. And therein lie both challenges and opportunities."
So writes Bob Page, vice president of Analytics Platform & Delivery at eBay in the current issue of
Analytics. To read more, including Page's six "futures" that eBay is working on now, click here.

Risk survey: Financial services firms struggle to find
accountability balance
Even after the financial crisis, accountability expectations and risk attitudes differ widely across
financial services. The latest annual risk survey from the Economist Intelligence Unit (EIU) found
that 73 percent of financial leaders are improving information shared with external stakeholders
to increase transparency and reduce risk. Yet respondents are still trying to find the right balance
between internal and external accountability. Surprisingly, 84 percent of financial leaders rank
short-term performance as a high priority yet only 62 percent believe being "socially responsible"
is as important. Read more.

Financial services giant bets big on analytics
A team of 100 financial advisers for Morgan Stanley Smith Barney is testing predictive software to
improve the quality of recommendations they make on stocks, fixed income securities and
municipal bonds. Read more.

Air Force's new reality: monitoring TV shows
Can reality TV shows with stars such as Honey Boo Boo and the Kardashians teach the U.S. Air
Force something about monitoring tens of thousands of hours of video? Yes, thanks to "image
analytics," the next step in data mining. Read more.

Gartner: six core principles to tap the power of social
media
Many business and IT leaders tasked with executing on social-media-based efforts do not place
enough emphasis on the "social" aspect of community participation, according to Gartner, Inc.
Although numerous organizations have achieved social media success, failure rates are very high
because leaders and managers rely too heavily on social technology functionality and often miss
the critical design concerns. Read more.

MSU program introduces students to analytics using
IBM Watson
Michigan State University recently announced a new master's degree program in business
analytics to help prepare students for the jobs of the future. IBM is assisting the program with its
analytics software and support for experiential projects where students will apply analytics to
real-world business problems. The degree includes coursework in the Broad College of Business
and the Colleges of Engineering and Natural Science. Read more.

FICO awarded patents for predictive analytics, decision
management technology
FICO was recently awarded seven patents by the U.S. Patent and Trademark Office for inventions
underlying FICO's predictive analytics for healthcare insurance fraud detection, decision
management and credit scoring. Read more.

Recent Job Postings
BNSF Railway - Senior Operations Research Specialist - (Fort Worth, TX) - (September 4, 2012)

University of Maryland - Faculty Position in Decision, Operations and Information Technologies
- (College Park, MD) - (August 22, 2012)

Princess Cruises - Operations Research Analyst - (Santa Clarita, CA) - (August 20, 2012)

Predictix, LLC - Senior Scientist - (Atlanta, GA) - (August 14, 2012)

More Employment Opportunities...

Post Employment Ads...

Sponsored by The IE Group

Big Data Innovation,
October 18 & 19, 2012, Dublin
The Big Data Innovation Summit brings together the most forward-thinking business
executives from the industry for two days of keynote presentations, interactive workshops and
open discussion. This summit will provide a deeper understanding of how to utilise data-
driven strategies and discuss the changes that the industry faces in the wake of the advent of
data. Making sense of this vast amount of data now available is crucial in enhancing company
performance and achieving increased customer insight. The theories that underpin
developments in analysis, planning and data science do not necessarily translate into the real
world and so this summit is a prime opportunity to discuss your thoughts and opinions openly
with like-minded professionals.
For more information go to: http://analytics.theiegroup.com/bigdata-dublin

Upcoming Analytics Conferences

INFORMS 2012 Annual Meeting, Oct. 14-17, 2012, Phoenix, Arizona
INFORMS Conference on Business Analytics and O.R., April 7-9, 2013, San Antonio, Texas

Sports Analytics Innovation Summit, Sept. 20-21, San Francisco
Analytics 2012 Conference, Oct 8-9, Las Vegas, Nevada
Predictive Analytics Innovation Summit, Oct. 17-18, Dublin, Ireland
Big Data Innovation, Oct. 17-18, Dublin, Ireland
Supply Chain Analytics Innovation, Oct. 25-26, Austin, TX
Big Data Business Forum, November 12-14, San Francisco, CA
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